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o560 | 2561 | 2562 | 2563 2564 2565
Ruasulunizaniiiv | 200,000
NagNg

A1 ldane11ng 50,000 | 52,000 | 60,000 70,000 85,000
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A ldane lunisazan | 200,000 | 250,000 [ 302,000 | 362,000 | 422,000 [ 507,000

navselamiisasil - 80,000 § 100,000 | 120,000 | 150,000 [ 200,000
natlezlagidsan - 80,000 J 180,000 | 300,000 | 450,000 | 650,000

ROI = (ailszlegiiazan — Anldanelunisazau) X 100
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ROI = 650,000 - 507,000 X 100
= 28.20%

507,000
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