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Table 3: Europe containers and packaging market category segmentation: million Tons, 2020(e)
Category 2020 %
Plastic 311 43.5%
Glass 19.5 27.2%
Category
i Metal 10.7 15.0%
Total 715 99.9%
SOURCE: MARKETLINE MARKETLINE

I Flastic
142% ooy
Metal
Il Faper

Plastic is the largest segment of
the containers and packaging market
in Europe, accounting for 43.5% of  15.0%
the market's total volume.
The Glass segment accounts for

a further 27.2% of the market.

__——4357%

27.2%

Source: MarketLine Industry Profile Containers & Packaging in Europe
March 2021



Table 4: Europe containers and packaging market geography segmentation: $ billion, 2020(e)

Geography 2020

Germany 31.3

Italy 213

Geography France 14.0
segmentation Spain 123
United Kingdom 123

Rest Of Europe 1175

Total 208.7

SOURCE: MARKETLINE

%
15.0
10.2

6.7
5.9

2.9
96.3

100%

MARKETLINE

Germany accounts for 15% of the
European containers and packaging
market value. Italy accounts for a further 56.3% —_
10.2% of the European market.

Source: MarketLine Industry Profile Containers & Packaging in Europe
March 2021

Bl Germany
I[taly
France
Il Spain
N United Kingdom
I Rest Of Europe




Germany containers and packaging market category segmentation: % share, by volume, 2020(e)

Market
Segmentation

Table 3: Germany containers and packaging market category segmentation: million Tons, 2020(e)

Category
Plastic
Glass
Paper
Metal

Total

2020
2.1
24
1.6
1.6

10.7

%
47 .8%
22.1%

15.1%
15.0%

100%

SOURCE: MARKETLINE

MARKETLINE

Plastic is the largest segment of

the containers and packaging market in
Germany, accounting for 47.8% of

themarket's total volume.

The Glass segment accounts for a further

22.1% of the market.

15.1%

15.0%

221%

—————478%

Source MarketLine Industry Profile Containers & Packaging in Germany

March 2021

I Flastic
Glass
Faper

B Metal




Germany containers and packaging market geography segmentation: % share, by value, 2020(e)

Table 4: Germany containers and packaging market geography segmentation: $ billion, 2020(e)

Geography 2020 %
Germany 31.9 15.0
Italy 216 10.2
Geogra phy France 14.2 6.7
Segmentatlon Spain 12.6 5.9
United Kingdom 129 5.9
Rest Of Europe 119.6 56.3
Total 212.4 100%

SOURCE: MARKETLINE R —

Bl Germany
Germany accounts for 15% of the European __15.0% 'Ffa":'
' - - rance
containers and packaging market value. B Spain

lUnited Kingdom

Italy accounts for a further 10.2% of the BN Rest Of Europe

European market.

563 % ~— 6.7%

b9%
Source MarketLine Industry Profile Containers & Packaging in Germany
March 2021



able 3: United Kingdom containers and packaging market category segmentation: $ billion, 2016
Category 2016 %
Rigid plastic 14.7 41.4%
Cate O Flexible plastic 11.6 32.1%
g ry Paper 4.2 11.9%
segmentatlon Metal 3.8 10.6%
Glass 12 3.4%
Total 35.5 100%
SOURCE: MARKETLINE MARKETLINE
Il Rigid plastic
14% — B Flexible plastic
o o . | BN Paper
Rigid plastic is the largest segment of the L il
containers and packaging market in the
United Kingdom, accounting for 41.4% 19%— 414

of the market's total value. The Flexible
plastic segment accounts for a further
32.7% of the market.

27%—u/

Source MarketLine Industry Profile Containers & Packaging in United Kingdom
March 2017



Table 4: United Kingdom containers and packaging market geography segmentation: $ billion,

2016

Geography 2016 %

United Kingdom 35.6 163

Italy 21.3 10.3

Germany 18.9 9.2

MARKET France 16.6 8.1
SEGMENTATION — 13.1 6.4
Rest of Europe 100.2 48.7

Total 205.7 100%

SOURCE: MARKETLINE MARKETLINE

B nited Kingdom
N tzly
N Germany
17.3% France
. . [— Spain
The United Kingdom accounts for .

17.3% of the European containers and

packaging market value. __-103%
The Italy accounts for a further 10.3%
of the European market.
92 %

81%

|
L

b4 %

Source MarketLine Industry Profile Containers & Packaging in United Kingdom
March 2017
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Phi=1.00
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0.14 —»
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0.56

AT 0

#0.25

0.54

95
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Chi-square goodness of it =38.5 , df 20, p-value = 0.00769, RMSEA = 0.033 , GFI = 0.99 uaz

AGFI=0.98
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