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Q Find an IKEA Business Contact Us ﬁ
IKEA-store IKEA FAMILY Log In or Sign Up \

IDEAS Living room Bedroom Bath Kitchens Dining Textiles Business Back to college Winter holidays

' I > . ] Til

Scan
to discover

MY FAMILY MY PARTNER SNORES SHE DOESN'T HE CAN'T SAY MY PARTNER HOW TO MAKE
DOESN'T RESPECT ME Daybed with 3 drawers/2 WANT TO CUDDLE HE LOVES ME ANNOYS ME LONG DISTANCE WORK
Queen costume, white mattresses, white, Mattress wedge Writing/magnetic board, Desk sit/stand with screen, Moving box, brown
$39,97 Minnesund firm $10,99 black birch veneer, white $1,99

$507,00 $14,99 $1,276,00

4 4 S :
-.‘z bag PR ) "

MY SON PLAYS TOO THE ATTRACTION HE DOESN'T TEXT BACK MY DAD IS ALLERGIC DATING THREE MY DAUGHTER

MUCH COMPUTER IS GONE 3-port USB charger TO FURRY ANIMALS AT ONCE IS OUT ALL NIGHT
GAMES Magnet, assorted colors $9,99 Soft toy, dog black, white  Triple pad for wireless Disco ball with LED light
Scissors, black $2,99 $6,99 charging, white $39,99

$3,99 $69,99
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2) mmmmmuﬁuﬁhu (Affiliated Links)

3) miaﬁfuagl,umﬁ"?mam”meﬁ (Product Review)
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2) ol AAURIAAIUAL (Search Rank)
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1) aeanultinawezin@eiio (Trust and Credibility)

5) a%uwnﬁﬁadaiéga (Share)
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Urary HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q >

uiEYRToamINanau 20,000 antumuaun HarborLand E...

4131,741 views «+ 1 week ago
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READ MORE -
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AMIANALUUBIRNG %38 Location-Based Marketing (LBM) Lﬂ%ﬂﬂgﬂﬁhﬁi@ﬂﬁﬂTﬁ@ﬁa
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Y sy Osal], Y,

LWIAANITORNALULBINNARTIE LBM

- . . E= il . .
. NRY. 3. aloaiy (1ue) WO Lo | @ ‘Q%lé'g E ; http://www.facebook.com/anothaimarketing



w/

Chapter 9 N1INANAAING

AMINRALUUDINNG  (61a)

Use Ly miiuasn1InaanuudInne
1) MIARABNIZAD  (Tailored)
2) MIANAYNIAT (Timely)

1 z
3) MIaaaaaruBuINds (Targeted)
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N3AANTNITARNALULULDINN®
1) MHANAGIAITIWAN
2) ﬁoﬁ’ammvlﬂﬂ’aﬂﬁjmﬂmmy

3)  lusmLUUBINNG
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NIANBINNTARIALULDINNG

Monday, October 7

b8 Starbucks
Hi Phil! You are near Starbucks

Oxford st. Currently 50% off on your
favorite drink: Vanilla Latte!
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1) dayavwalng (Big Data)
2) MITUUIFUBING (Machine Learning)

3) MIuNTwInddsz&ndnIw  (Powerful Solutions)
7. NTY. A7, alwney  (1uy) uiTeRa @ m[l http://www.facebook.com/anothaimarketing

== ==




Q

NINRINAINA

Page 11 Chapter 9

I A 6
nMIeaarIudI1Uzany  (68)

Uszlgmivasmaaanudynylszfug
% [} U 1 P=] z . . .
1) iiJﬂGLLﬂzL?J’]lﬁ]Qﬂﬂ’]aEﬂx‘iﬂﬂ‘ﬁ\‘i (Social Listening)
2) 31,@13’131{@]'1,@0 (Competitor Analysis)
3) a%”wLﬁamuazﬂ%’ulﬁmmzaw (Content Creation and Optimization)

4) u‘%migﬂﬁ"}

B L _ EH
SA.AY.a3. alamiy (ug) wATBia @ ==

http://www.facebook.com/anothaimarketing

HE



w/

Chapter 9 N1INANAAING

I A 6
nMIeaarIudI1Uzany  (68)

N13AANIIMIAAANIBT YN TRy
1) Twnudayalinaiiuane
2) Aenzilamaniensiag

3) ﬁamﬁmmm@LL‘.U‘.Umwwzqma’[mm”uﬁmmzaw

. NY. a7, alany (1Y) 9NITHND Lo | “E%IQ — — http://www.facebook.com/anothaimarketing



w/

Page 13 Chapter 9 NINAIAAING

A X I A 6
NIMANENNNIAN AR UYL TEA 13

U3 Google Manwdmannumuhdyadedes lldlulunsfitzes coogle Maviwa (AT Multiple,

2019)

Google map
Google Photos
Gmail

Google Drive

Google Calendar
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Google Assistant
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nItinsNIemarutayaralng  (de)

Sectors leading in Al adoption today also intend to grow their investment the most

Future Al demand trajectory’
Average estimated % change in Al spending, nexd 3 years, weighted by firm size?

13

42l Leading sectors
Financial services ® -
"y High tech and
10+ telecommunications
g. L
ar ® Transportation and logistics
?. Haalth
Travel and tourism ® . cane Automotive
o ® Professional services and assembly
5 Fratail ® Energy and rescurces
4l Consumer packaged goods ® ® Media and enlenainment
" ® Education
2 -
! ® Construction
Falling behind
0 i ) ) . . . . L ; : !
o 2 4 -3 -] 10 12 14 16 18 20 2 M 26 28 30 32
Current Al adoption
% of firms adopting one or mona Al technology at scale
or in @ core part of their business, weighted by firm size®
1 su-ummmwumwmqumrw
2 Fiosits are weightod by fim size. See Appendix B for an axpl of the wuightng meshodlegy

SOURCE: Mciinsey Global Institute Al adoption and use sury; Mcinsgy Global institute analysis
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MIsonuilde
(Dissonance Reducing Buying
(Habitual Buying Behavior)
Behavior)

NMIEDINDAITUNA NN AY

A 4 v o g
mislf@mmﬂmumcﬁu%u

(Variety Seeking Buying

Behavior)

(Complex Buying Behavior)

aauladann Kotler and Armstrong (2016, Fig.5.5, p.182)
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ﬂgﬁ (Influencer)
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3) gij"m?ugl,ﬁ]%a (Decider)

4) Q%a (Purchaser)
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AALURIN Solomon, Marshall and Stuart (2015, Fig.6.1l, pl77)
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Toyota Toyota Toyota Toyota
BMW Honda Honda Honda Toyota
Honda Mazda Mazda
Mazda Ford Nissan
Ford Nissan Mitsubishi
Nissan Mitsubishi
Mitsubishi
MG .... Ei¢.

aauladann Kotler and Keller (2016, Fig.6.5, p.196)
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ﬂﬁﬁ]‘”@ﬂﬁmzmumm‘“@f%uh%amaaqﬁ’u%lmhqaﬁ% A

U Y ;J a 5 6

3ﬁvno§ﬂ 1 (Customer Journey) %unnﬁafﬁnuauﬂ1$ﬁﬁnm1hzauﬂﬁ?ﬂ@ﬂﬂﬁﬂﬁdawamﬂnvm 2k

aznaudlsy 3 TNaNEIAL  (Lemon & Verhoef, 2016) lauf
1) NaunN13Te (Pre-purchase)
2) ﬂ’ﬁ%a (Purchase)

3) WRINTIDO (Post-purchase)
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ﬂszaumsﬂfmmg@é’w”a (Touch Point)

1) Q@&hﬁﬁmaauuTwﬁkaﬁa (Brand Owned Touch Point)
2) Q@&hﬁhﬂﬂdﬁﬂﬁau (Partner-owned Touch Point)
3) qﬂﬁmﬁhmaogﬂﬁﬁ (Customer-owned Touch Point)

4) Q@&Nﬁh@ﬁﬂﬂ%ﬁﬂﬁﬂuaﬂ ( Social/external Touch Point)
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Trigger

External
Internal

Variable

Investment Reward

lulAa Hook W89 Eyan (2014)
AN Eyvan (2014)
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BIN0NILRANTORUAVAI IKEA

NN : https://uxdesign.cc/why-i-love-ikea-9£8903450e7a
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a

2) ;juﬂm%aa:vli (What)

3) luduilnade (Why)

a

4) ;juﬂm%mﬁal@ (When)

a

5) cgusiﬂﬂ%aﬁvlmu (Where)

6) Q’ﬁim%aamﬂi (How)
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2. M1AWFIIN  (Culture)
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to discover

1) UJ298eNUwIUTITN (Cultural

Factors)

b. 1WUTITNEAY (Sub-culture)

r.v«-.; possible with the fastest netWork.
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2. 190 URIAY (Social Factors)
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2) 7928 UIINLY (Social Factors)
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2) 7928 UIINLY (Social Factors)
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adpinuITeInungdnsInguilne  (da)

3) ﬂhﬁbﬁﬁuqﬂﬂa (Personal Factors)

C. RDIUSNNLATBGNT (Economic Situation)

d. supumaddiugie (Lifestyle)
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adpinuITeInungdnsInguilne  (da)

4) 19uAININGT  (Psychological Factors)

a. LL‘JGQGIQ (Motivation)

w93she iluenudasmamelulalanuanduliuananszvimanensuaues lasussaslaneadaanungu]
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1. nufuesnseand (Freud’s Theory) wi@niswzadguilaadunisasuauaidediiiilasriuainuiselasiuindd
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ﬂﬁ]ﬁ]”ﬂﬁl,ﬁmmaaﬂquwmimu 3lna  (da)

4) 19uAININGT  (Psychological Factors)

UPPER-LEVEL NEEDS

Relevant Products Example

Hobbies, travel, education U.S. Army—"Be all you can be."

Cars, furniture, credit cards,
stores, country clubs, liquors

Royal Salute Scotch—“What the
rich give the wealthy”

Clothing, grooming products,
clubs, drinks

Pepsi—“You're in the
Pepsi generation.”

Insurance, alarm systems,
retirement, investments

Alistate Insurance—*You're
in good hands with Allstate.”

Quaker Oat Bran—"It's
the right thing to do.”

Medicines, staple
items, generics /(

LOWER-LEVEL NEEDS

THIAANUABINIT 5 TUVBINIRLAT
fin: Solomon (2017, Flg 5.2, p.179)
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adpinuITeInungdnsInguilne  (da)

4) 19uAININGT  (Psychological Factors)

2. us9pala (Motivation)
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adpinuITeInungdnsInguilne  (da)

4) 19uAININGT  (Psychological Factors)

2. M3 (Perception)
My Wunszuiwmsnyasaiianaansuazidanatays liNaudaanunangaanin

i. mi{UfLLU‘ULﬁaﬂmi (Selective Perception)
e MIAANTNIAZEWIY (Selective Attention)
o AAannaziaiian (Selective Distortion)

o MIFANLAUIA®Y (Selective Retention)
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adpinuITeInungdnsInguilne  (da)

4) 19uAININGT  (Psychological Factors)

2. M3 (Perception)
My Wunszuiwmsnyasaiianaansuazidanatays liNaudaanunangaanin

iii. msﬁ'wj’ (Learning)

MITU; LﬂuﬂwnﬂﬁﬂuuﬂquaﬂﬁmaaLL@iazqﬂﬂamﬂﬂimummi wqammwgwﬁmmuﬁlmyj

v ANULTALRINAUAR  (Belief and Attitude)
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wqwﬁ Elaboration Likelihood Model (ELM)

A a &/
Nfy) Elaboration Likelihood Model (ELM) Aadnlag Petty and Cacioppo (1986)

[~ ddl 1 =4 % Qv Y A o U % Q [~
I@slLﬂumwgmmammﬂuwmﬂa;duﬂnﬂ RINIIDNIEVMOHIY 2 LEWNIY augedlnnin 1w

laazunsuugaenmaise R,

Processing

I Central Route

Elaboration Likelihood Model (ELM) Tunvlstutinala
Ul Solomn Flg 8 7T, p.323)
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d [ ] 1 1
Ny Elaboration Likelihood Model (ELM) -
7
1) luusinlan1easy (Central Route of Persuasion) Lﬂumsﬁ,’]ﬁayjammwﬁh'ﬂﬂﬁlﬁﬂmm
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U/
Q/ Q/
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1) ﬂﬂi@«ﬁhﬁﬂiﬁ%ﬁlﬁﬁﬁﬂﬂﬁiﬂ@aagﬂﬁﬁ (Customer Experience)
2) mIaiuiiawn (Content)

3) ﬂTﬂ%amdanﬂﬁQGWWG (Omnichannel Distribution)

aAa v

4) MIRILFINORANFNNEN BRI UTOAINaLazna luladaNelny  (Digital Integrative

Communication)

5) ﬂTﬂﬁUﬁbHﬂuaﬁﬁﬁTﬁﬁhNa (Data and Measurement)
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Q/ 1
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2) MIWHATAUNIITING (Responsibility)
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A3UTITUNTARNAAINANTANNTUANT  (61a)

3) ﬂawuqﬁﬁTﬁJ (Fairness)
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1) MILLIRIUAANA (Market Segmentation)
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b. YaQUUUAZNATN LS (Sales and Profit)
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See what's next.

WATCH ANYWHERE. CANCEL ANYTIME.

JOIN FREE FOR A MONTH

fiNN: https://www.netflix.com
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