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It is your mind that creates this world

Mindsets

Attitude Belief
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Mindset

A mindset is a set of assumptions, methods, or notations
held by one or more people or groups of people
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Rosenberg & Hovland
(1960)
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Cognitive (Thinking)
Behavioral (Doing)

Affective (Feeling)
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Design Thinking utilizes elements form the design's toolkits like

empathy and experimentation to arrive at innovative solutions.
By using design thinking, you make decisions based on what future

customers really want instead of relying only on historical data or
making risky bets based on instinct instead of evidence
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Tim Brown
CHAIR IDEO

"Design thinking is a human -centered approach to innovation

that draws from the designer's toolkit to integrate the needs of
people, the possibilities of technology, and the requirements for
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business success." (Tim Brown, CEO of IDEO)



E O
(QG r
Y rJ &
. novation
o anagement
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

ll@( ) :‘]]""Ill-

177
/
Z
A
Z
Z

Design Thinking
Mindset
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(Business Thinking)
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(Design Thinking)

N1SANLTIAS19E55A
(Creative Thinking)
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Indsets

Design Thinking Mindsets
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Empathy Optimism Embrace Ambiguity Make It
Learn From Failure Iterate, ITERATE Creative Confidence
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3.Embrace
ambiguity
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8. Accept

uncertainty
open to ris
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9. Modelin
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10. Desire and
determinaty
to make a
difference




11. Critically
questioning
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Landscape of Design

Design Thinking in Digital Marketing
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