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ESPORTS AUDIENCE GROWTH

GLOBAL | FOR 2017, 2018, 2019, 2022

newzoo

TOTAL

@ occasionaL VEWERS ALHENCE
@ ESPORTS ENTHUSIASTS 645M’
+14.0%
CAGR 2017-2023
TOTAL
ALCHENCE
TOTAL
ALDIENCE 454”
3I95M +15.0%
Wi

TOTAL +17.8%

AUDIEMNCE

335M

2017 2018 2019 2022

"'Dom ko reuncing, Occaicnal Yiersers (34TM) and Caporia Entusmts (Z97M) add op fo E45M

Enewnoo | 2018 Global Esports Marke! Repont

Asia-Pacific will
account for

S7%

of Esports
Enthusiasts in 2019

@ sy @cu @ Arac @ REST OF WORLD

SususuiMsIaulawuduRay 15% cotl Tagdmsmamsaisiud 2021 o:Iswouuindv 557 duAu ua:wudu

Wu 645 3 uautul 2022

- SuduRsudaUasandlantulonuubuinn3 450 & uAu Aaldusiy 54% wogo 46% laglnsuong 10-20 U 22% g

21-35 U 35% 91y 36-50 U 28% ua:ong 51-65 U 15%
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2018-2022 GLOBAL ESPORTS MARKET

FORECAST PER SEGMENT TOWARD 2022

newzoo

+9.0%

$1790M
TOTAL MARKET CAGR
$1566M 2018-2022
©2019 Newzoo 51340'4
$1096M
$865M I
2018 2019 2020 2021 2022

EMewzo0 | 2019 Global Esports Market Report, June 2019
newzoo.com/esportsreport

andnsudaUosauuuiovmunioma
© RIBYLUBWN 51%

- 2¢ 18%

- DWSNMKUD 13%

- Us:tnAdua Nindo 18%
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2018-2022 GLOBAL ESPORTS MARKET

FORECAST PER SEGMENT TOWARD 2022

newzoo

+9.0%

$1790M
TOTAL MARKET CAGR
$1566M 2018-2022
2019 Mewzoo 51 340"
$1096M
$865M I
2018 2019 2020 2021 2022

EMewzoo | 2019 Global Esports Market Report, June 2019
newzoo.com/esportsreport

yamaalauovssioinuoauladua:3auasalan doasimsiaulacdad Naviiv % oghvdoidtov Tagtut) 2019 Gyam 1.1
wudhuaoaai$ ua:mas3w:wuduldu 165 Wudhuasaaistut 2021 uastwuuindu sutfisuiiv 2 Wudhuapaaistut —
2022 mitkrgaaknssutnuoaulad ua:ddauasanargidugaaiknssunidyaniaalagouinidga aaainnssurkiiv
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Esports Audience Growth
Global | 2018, 2019, 2020, 2023

@ Occasional Viewers
® Esports Enthusiasts

TOTAL
AUDIENCE

646M

+10.4%
CAGR 2018-2023

TOTAL

AUDIENCE
TOTA
Please note: AuoEnce ey
- +N.7%
these numbers 443M Yoy

+12.3%
Yoy

are from February
2020. We revise 395M
our audience and
revenue estimates
every quarter

and update when
necessary. You
can find the

most up to date
numbers at:

newzoo.com/key-

E numbers

D

2018 2019 2020 2023

Due to rounding, Esports Enthusiasts and Occasional Viewers do not always add up to the total audience.
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Global Esports Revenue Global Esports Audience

Occasional Viewers
{watch esports content bess
than once a monthy)

Eﬂom Enthusiasts

hoe content mare STT.2M
than nnclP::‘u:'lb;

S1617.7M 474M

435.9M
ﬂ.h

$1084.1M
+14.5%
YoY

197.8M

2019 2020 2021 2024

$947.OM
$957.5M 11%

Yo¥

2019 2020

Source: Newzoo
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i $72.5m
Southeast Asia Esports Revenue ey
$61.6m (AGR |
$52.1m
$39.2m
528 2m E ! Sponsorships

2019 2020 2021 2023

17m 8.1m 6.7m 4.3m 4.1m 0.7m

00909863

Southeast Asia esports audience 2021 for Indonesia, Vietnam, the Philippines, Thailand, Malaysia and Singapore

Source: Newzoo
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Esports Revenue Streams
-'_ii

$636.9M

+17.2%
YoY

Please note:
these numbers
are from February
2020. We revise
our audience and
revenue estimates
every quarter

and update when
necessary. You
can find the

most up to date
numbers at:

newzoo.com/key-
numbers

Sponsorship

$185.4M

+17.3%

o $1217M  $116.3M
+15.2% 0.0%
Yo¥Y Yo

Media Merchandise Publisher

Rights & Tickets Fees

$21.5M
+60.9%

Yoy

Digital

$18.2M

+33.0%
Yoy

Streaming
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What Are Gamers Eating & Drinking While Playing?

Based on Gamers aged 10-65 in Latin America, North America, and Western Europe

® North America @ Latin America @ Western Europe

67%
@]—)
- |V
e
54% Base: Gamers aged 21-65
52%
46%
(o)
41% 41% (o)
i 37%
25% of gamers regularly eat salty
22% snacks while playing games
21% 22% 25% 0
35%
15%
of gamers regularly drink soft
drinks while playing games

; Salty snacks Sweet snacks Soft drinks Energy drinks Beer

newzoo © Copyright Newzoo 2021 | Source: Consumer Insights | newzoo.com/consumer-insights newzoo



G E O,

DR. MOOKTRA THONGVES @‘”9‘"*

Consumption Habits: Playing vs. Viewing Games

Based on Gamers & Viewers aged 10-65 in Latin America, North America, and Western Europe

® Gaming @ Viewing

N
) —

Base: Games and viewers ~ v
aged 21-65 —1 )

51%
48%

81%

ojﬁ of gamers regularly eat or
drink while playing games

37%
27%

92%

—~~ oOf viewers regularly eat or
drink while viewing games

E Salty snacks Sweet snacks Soft drinks Energy drinks Beer

newzoo © Copyright Newzoo 2021 | Source: Consumer Insights | newzoo.com/consumer-insights newzoo
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20% of Gamers Are New or Formerly Lapsed Players

Between February 2020 and May 2021, a fifth of gamers were new gamers or returning ones*; the majority spend on games

73%

of new and returning
gamers spend money on
games vs. 78% of veteran
gamers.

75%

of gamers across mobile,
console, and PC expect to
maintain or even increase
their gaming activity going
forward.

® Veterans that played more

@ Veterans that played equally

® Veterans that played less

® New players

@ Returning players

Source: © Newzoo & Google 2021 | Beyond 2021: Where Does Gaming Go Next? Report

Base: Source: Gamers aged in North America, Latin America, Asia-Pacific, Europe, The Middle East & Africa (n=16,900)

*Returning players stopped playing (at least once) before February 2020 but started playing again between February 2020
and May 2021. Veteran players are those who were playing before February 2020

GO gle for Games games.withgoogle.com newzoo
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RPG Is the #1 Grossing Genre on Mobile

Just three Eastern Asian markets contributed to more than 70% of the global RPG revenues in 2020

2020 Global Mobile Game Revenues

Role-playing games vs. non-RPG $1 8 " 5 B n

Global mobile role-playing
game revenues in 2020
® rrG

@ Non-RPG

Top 3 Markets by Mobile RPG
Revenues in 2020

China

$7.84Bn
$86.9Bn

2020 TOTAL

Japan
O $3.46Bn
South Korea

@®; $2.04Bn

Source: @ Newzoo | 2021 Global Games Market Report i

newzoo
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Relaxing and Filling Time Motivates Mobile Players .

Exploration and immersion tend to be important for mobile RPG players

Reasons for Playing Mobile Games
Sorted by Mobile Role-Playing Gamers .

Although general mobile gamers and mobile role-
: i . playing gamers have similar reasons for playing mobile
® General Mobile Gamers @ Mobile Role-Playing Gamers games, some interesting differences appear. Mobile
gamers skew toward the more casual reasons to play,
such as to relax and unwind, and to fill time.

49% On the other hand, certain aspects stand out for mobile
role-playing gamers, such as exploring, immersive,
social, and competitive aspects.

44%

22%

21%

21%

18% 17%

16% 16% 16% 15% 4%
13% 13% 13%
13% 12% 1% 10% 1% 1%

Relaxing and Filling time The Escaping from Exploring Immersion in a|Levelling up or Completing Socializing Competition, Improving or Being Expressing ‘Working with
unwinding excitement everyday life | worlds and character or |progression of objectives and with friends or enjoyment of becoming challenged by creativity - teammates to
experienced storylines of story game achieving family / beating others good at game strategic customizing achieve goals
when playing games character goals making friends aspects characters or
in-game
worlds

Source: © Newzoo | Consumer Insights - Games & Esports | May 2021 | Global (aggregate of 33 markets) newzoo
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Battle Royale Tops Xbox Player Share; Back 4 Blood Launches Strong

Player share across Xbox One and Series X|S consoles in October 2021

21.3% 20.9%

PR
GAME PASS

18.0%

17.2
% 16.5%

4
XIS

October’'s #1 game on
Xbox Series X|S was Back
4 Blood, which launched
on Xbox Game Pass during
the month. It boasted a
Series X|S player share of
29.0% (vs. 17.2% across all
Xbox consoles). The Game
Pass effect is stronger on
new-gen consoles.

SERIES

Call of Duty: Fortnite Minecraft Back 4 Blood GTAV

© Copyright Newzoo 2021 | Source: Newzoo Expert | Data for October 2021 | newzoo.com/expert newzoo
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2021 Global Smartphone Users

Active Smartphone Users per Region | 2021

newzoo

O
2021 Total .
3.9Bn = 485M
+6.1% o O
YoY
O

© Copyright Newzoo 2021 | Source: Global Mobile Market Report | September 2021
newzoo.com/global-mobile-report

North America

Latin America

Europe

Middle East and Africa

Asia-Pacific
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Global Mobile Game Revenue Forecast

Forecast Toward 2024

newzoo

$116.4Bn +1 1 . 2%

Total market
CAGR 2019-2024

$68.3Bn

Mobile game revenues are those
generated by consumers through in-app
purchases, subscriptions, or paid installs
from apps that are categorized as games
by app stores, excluding in-game

$86.9Bn  *O0-7Bn
advertising, hardware sales, tax,

business-to-business services, and online

2019 2020 2021 2024 gambling and betting revenues. These
revenues are direct consumer spending,
before app stores take the platform cut.

© Copyright Newzoo 2021 | Source: Global Mobile Market Report | September 2021
newzoo.com/global-mobile-report
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Gamer Overlap Analysis for Final Fantasy XIV Online
Share of Final Fantasy XIV players that played both games on PC in August 2021.

17%

12%

10%

In August 2021, players of
Final Fantasy XIV played
in-genre competitors WoW
and Destiny as expected,
but also LoL and Apex
Legends. The biggest
surprise is newcomer
Genshin Impact. Both
feature anime-inspired art
which could explain the
crossover appeal.

League of Apex Legends World of Minecraft Genshin Impact Destiny 2

Legends Warcraft

© Copyright Newzoo 2021 | Source: Newzoo Expert | Data for August 2021 | newzoo.com/expert newzoo
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Finding Surprising Results in Roblox’s Gamer Overlap on PC
Share of Roblox users that played both games on PC in August 2021.

49%

T ee—
_—

s i)
=i

ROBLAX

In August 2021, almost half
of the people who played
Roblox also played
Minecraft. But

a surprisingly large
percentage of them also
played more

hardcore games like
CS:GO and Valorant.

21%
18% 18% 18%

13%

Minecraft Fortnite CS:GO Valorant GTAV League of Legends

VALORBNT

© Copyright Newzoo 2021 | Source: Newzoo Expert | Data for August 2021 | newzoo.com/expert newzoo
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8/10 Gen Z and Millennial Consumers Are Playing Video Games

Consumers under 40 average around 7 hours of playtime a week, significantly more than older gamers

Share of Each Group that Played Games in the Past 6 Months

Base: Total sample

newzoo

Gen Z

81%

gamers

Millennials

77%

gamers

Total sample: Representative sample of online population aged 10-65/10-50 (coverage in regional and age scope differs by market)
Base: Total sample (n=72,068), Gen Z (n=22,652), Millennials (n=26,123), Gen X (n=16,854), Baby Boomers (n=6,439)

*

Average play
time/week

7:20h

L

Average play
time/week

6:50h

Gen X

60%

gamers

Baby Boomers

42%

gamers

®

Average play
time/week

4:25h

.

Average play
time/week

2:30h

Source: Newzoo Cl Games & Esports ("Global=weighted average across 33 markets).

Key Insights

A remarkable 81% of Gen 2
reports playing games. While
this share decreases with each
older generation, an impressive
42% of Baby Boomers play
games.

We see a similar trend for time
spent playing: the older the
generation, the less time they
dedicate to playing games every
week, On average, Gen Z spends
7 hours and 20 minutes playing
games—half an hour more than
the Millennial average. This
makes sense as Millennials—
while still digital-native—
typically have less leisure time
due to full-time work and other
life commitments. Meanwhile,
Baby Boomers play for just 2-
and-a-half hours per week; they
tend to dedicate more leisure
time to more traditional forms of
entertainment.
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Gen Z and Millennials Use a Wide Variety of Platforms to Play

Younger generations are the mostly likely to spend on games too

% Players by Platform (past 6 months)
Base: Total sample

Gen Z Millennials Gen X Baby Boomers
77% ‘
73%
68%
63% —©
58%
54% 54% Who's Paying?
44%
36% 34% Gen Z 69%
27% Millennials 70%
14% Gen X 52%
Baby Boomers 29%

= = = = = = = = [
&% &% [ &% [
Share that spent money on games
; : . ; on any platformin last & months
PC Console  Mobile PC Console Mobile PC Console  Mobile PC Conscle  Mobile Base: Total players

Source: Newzoo Cl Games & Esports (*Global=weighted average across 33 markets).
new200 Total sample: Representative sample of online population aged 10-65/10-50 (coverage in regional and age scope differs by market)
Base: Total sample (n=72,068), Gen Z (n=22,652), Millennials (n=26,123), Gen X (n=16,854), Baby Boomers (n=6,439)
Base: Total players (n=52,000), Gen Z (n=18,598), Millennials (n=20,451), Gen X (n=10,416), Baby Boomers (n=2,535)
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Merchandise & Tickets
10%

Game Publisher Fees
13%

Media Rights
18%

+ 40% - Sponsorship : 359.4 duaoaals WuUdu 53.2%
© 19% - Advertising : 173.8 auaoaas Wudu 23.8%

- 18% - Media Right : 160.7 &uapaais Wwudu 72.1%

Advertising
19%

Sponsorships
40%

JANI0a1QuUDVSSND
INUDouUlau
La:2dUosa

Yamaarainuoouladua:aaUosSaluaBauuswn J
dadouniv 53% vovyamaarandlan

- 70% vovoasiaulacoUuovaaratnuoouladua:od

UosSa uonauousasuazluunun ddudn 30% Nikao
D:UNOINAUASIINBUMSLYVYU La:MSUIgasansdum
ALNeOTDLNAUSaUDSOLANUY
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N PeerPower

amumsau (FMJ tuUs:tneaing

D

INUUULASDOIEUSGTDINU
61U3UF'IU|.EiUlﬂUIUlnH 7%

27.8 auAuU

(41% ownowouds=ginsing 69.3 dwuAu)
NUUUWE

22%

Lan "IF‘I'IC‘Iﬂ'ISE'LIUBOC‘IEI"ICIlﬂ uine tud2020

27.000 3aruvuan

!_1‘1!1' cula 158 ¥ and 20019)

wnuuudan
La=unuLan

71%

Us lnpﬂnaumuaummuassn 19 awuAu Ioauamammmssumu ngtud 2020 aan 2.7
niudaiuuin auladuond 2519 LJS Uty 15.8% uwasguudltivAn:taulauiniuiéasa
lagUppuuaaranulng agduaun 19 uovlan

swlmaaauaowaomhuw Ut uas ouaauansmuaan 246 wiu auuin Aatdu 90%
yDvUaAROaIKnnssuLNUaluUs:INATNY 1oy sreldadoulreduioinnmsBadumiuinud (IN
APP/ITEM PURCHASE IN PC) ua:msaidulksaainudriuluuiguwaawosu (PLAY PER
DOWNLOAD) umswlomawuumaun\)huommmnuanwcummn Wus: naumscn\)Us LNFI
lagsrelauovygwauunua:oonuuuinuduov nedyantwao 400 dUun Kso 2% UovNY
amanhnssmmuu
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ESPORTS LEAGUE SPONSORSHIP SPOTS ARE FILLING UP

Taken and avallable categories per league | LPL. LEC, LCS,. OWL, KPL | Per 15 March 2019
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-_sshontdnagnsmsitudUousastunisasiouusud

wa:0usuldunguidikuioran WovoINs1IwTArdNDINDVMS
ddaUosauioinadoutsastidunan

No GAMING GEAR

U MOUSE, KEYBOARD ua:dutnaStaamiw No:dagumin
Mstiduwavsuinu viilduanmunidndaudnsudniiKisunsa
La:gvnotRiiassioUandoudua 18U msmhuwtaan
UAKKMTS uhou asosno 1a:dumnNedTovdu)

- SSADNISHDVIALD

12

logpaanknssudadasavrininnidudnkiogoonono:
ooooihmamomcﬂaalaww uWuikdaUosauinoviRgdLa:
1E8UBUUSINATNYLUINE OTUNIUMSIAIUSIDUAULNATHE
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Aouddnss:unauov Covid-19 AW
GoudaUasatwudundlanogv
IRUTABA MO UDURBULAZIDOKUN
U Mns1wlamManisniuov
ovmsoduosalud 2023 Guudldu
wwuduldu 1598 duaoaans v
WU INADUD Covid-19 AmMamsod
3R 1556 ducoaans

Uoauov App Annie wud (UBDY
3 @ouusnuovU 2563 misa1du
ThaalnudoouladuulnsAwritndoun
duisniwu (Mobile Games)
AVS:UU Android ua: iOS ndlan
(BosoutivAulng) agAUs:uicu 13
WUSUASY tWUZuUs:Ltu 20% LD
InounuBdvIdudNUUDYUNDU 1oy
WUSInADMISIBOiuNUEUS:UITU
16.7 WuahuQoaans

tuoodlaslagwudl A WdgUDaUosa
(GulauIndo 3 tm
yDvyIVIDAIUNA

doutuansoosmiugdvduarkusni
JuIasMSIRUSIBUNNCADDE)
J1uwu31 ShudusdluvAULaunUy
ooulallwududiv 75% lag Twitch
RIKUSMSAAZUTVIEUINUSIBTIREIEIN
DIUDURBUMISLYOTULNUFIU
uwanwosu Twitch lawitutdiou
0.A. W@ouldudwududivktotuaiy

51u1u:§r.ﬁ*umeiumuﬁ'luuﬁa=i’u

30,000,000
25,000,000

20,000,000 - : a F 2 -

lsiumlm 1 — \ = 4 ."'- " . - - ' . : . -'-..
Aoy i.A. 63 warwsanAaloumsnsve

10,000,000
5,000,000

0
313 6 9 12151821242730 2 5 8 111417 201232629 3

5.0~ U.A-63 NW-63

62

1 Steam and Geme Stats

-----------
L

e
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¥ (R
.- @
-----------

-—rerr @ ol » .
AN il Uz v Ivuag ivnade

6 9121518212842730 2 5 B

la-63 QLY.-63
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Harassment by Game. Valorant and DOTA 2 players reported the most harassment for the second consecutive year, at 79% and
78%, respectively.

Source’ Hale it NO Garmwe  Harstomenl S3nd Positnm Socral Expesorces i Online Garmes 72T

Game 2019 2020 2021
Valorant N/A 80% 79%
DOTA 2 79% 80% 78%
Overwatch 75% 62% I5%
Call of Duty N/A 75% 7A4%
Counter-Strike: Global Offensive 5% 715% 4%
PlayerUnknown's Battlegrounds 715% 67% ’2%
Grand Theft Auto (GTA) 70% 76% 1'%
Fortnite 70% 74% 68%
Worid of Warcraft 72% 667% 06%
Apex Legends 64% N/A 66%
League of Legends 75% 73% 65%
Among Us N/A N/A 62%
Roblox N/A 61% 61%
Clash Royale N/A 65% 61%
Madden NFL 67% 66% 60%
Rocket League 66% 76% 99%
Minecraft 51% 53% 46%

ADL..

TN A TT FO COCD
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Q 7 pensSUe.. DInMLaU 218,681,389 o4
g LoL uca:z1ssw
Su 117,162,686 e .
gisua=Suan 23,398,575 LUALAULNIS?

DIUSMILHUD 19.668 870

IMKAala 14.057.719

gisUuasana:duaon 13,197,149 ! 2

usiSa 6. 715 263 1IBSWiDDSUDY Garena
asn 4,777,228
a:QuUDWSMILHUD 3.707.388
E::CI:IBIUSI'I‘IZC‘I 3507432 o 1130385
5"“_‘_"-' 3 3,345,294 avnalus 202,926
DLBoLUY 1,837,285 Ine 201,931

s
ryJu 927,159 Sulaiilde 96,128

DoauIuy 3,036,166
TETNTE 1,711,805
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- MsANuAIUIIUTUTAUDY
lAsoMs (Feasibility study)
K18 DL
NSANUTASLNISTUMWSDUNYKUQ
LWDKIANODUSIWARDAQTUDINMS
dgumsaulasvnmsuuo:tJutu
muRAMAKIVTIKED T

NMisfAinuAUIUUTUIQUDY
InsonmisSoldunissousoudoya
tuduchoa A
Ngdrussiodua ua:thdoya
IaJuuStASRLWDUS:NDU
msaadulo
AouMsavnNu KéonouD:SUM
ssfiodu

- douunuasnmsAnuAuduld
[a Uno:darhdudnsunisavnuiu
1ASOVNISIKOYA DEIVIBUTASLNNS
odvmIsunswe souTtdfivlAasons
MvssAdUa NdovIBIBUavNU
DIUDULIN LU §SNDSNEUA
IsVUsy 9a4 Iws1NNNMIsavNuadu
LA ULEEVNVEU

+ AvUURUS:NDUMSTKIJAD:ISU
ssfiodvAdsinMsAnuIADILIUU
Ulanouns

aoNUNNASY IWS1UDNDINEDY
aoA WLy OUAdTVITUMS

DIVULNUVIUTUODY
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(Market Feasibility)

- dN1DNISUNISULyvUU
- nauanAMLdinugy
- ulguIgAIUSTIAILLA=NISNMIKUQSTIA
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. _ . NSSUSENISWAN JUADUNISWEQ
MVYAQITULNAURA

LNAUANISWAQ

(Technical Feasibility)

- dsiscydlnn

© NNUNIVAIUDBINS LAzATUNIWUDOUSVVIU

© MsSNQdoudum ua=NMsunNudounwsov
NDUDIKUNY
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NMISOLAS1:KOU

- - - WANS:NUCIDALUDOIDU/ CDBUBU KSDCID
A WLIUJulUlaniv
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AuIFouwadovuazgoAu
- MISPIVVIU NIsNs:=ogsgla

(Environmental

Feasibility)

MSWCUUNATUNMWESAUS:518U
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(Quv

© UKaVNUIWDLIDUNU NS:UELDUNU AU
(Financial Feasibility) o
aunsnlumssis:=nu
© WaPUUNUDINNISAvNU goqulgua=NMisans
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- SzgzoallunisAunu



DR. MOOKTRA THONGVES

UoULUQUDYNISOLASIEK
A YWLJUTUTQuovlASYNIS

_ . - © NNKIYNINYITDLAUNSAVNUNIAFUAIKSD
NISOLAS1I-KaunYWLJUlU
USNISUDVIASLNIS

[ANMvawunnKuIo
* WSES1sUtytgamweauasas:dancd

(Legal Feasibility)

WSs:=s1sutytdadolasunisavnu
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(Human Feasibility)
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- ©  ADIUFUWUSS:KOIVANUATBDIE
NIvAQIULDAal

(Schedule Feasibility)

ADIUCIOVNISIBVIU
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Feasibility)
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QOYNISOLASI:K
SWOT

- SWOT Analysis Ku1afiv NMSOIAS1:KaNMwWILDQaoU
UazFNuMW arsu
NMsUs:louamumstdaiksulasonisan Tasonsuuibdna
UYL Daoou lomd
La:auassn ANYITDOAUMSILIDIUNIDSSDKSDMS
DIVUWULASVNIS Las
o1ndvwacion SO KSoADIWAUIKAdUDVLIASLN
sUua 2g1olsUv

- inAdAdWWuAgoLTD3IAS1:ASSADANNasvTuUlay
Albert Humphrey tu 1960-1970
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dMWILDQauUMmM

amwiaasumeuan
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SWOT®

NIS31AS1:Kk SWOT o:=us2gtiis atdsgunivmsuyviu
iwsT:lunsmtikisiuovikutivauduldlauovlasons
N1VSSNPALSINIAV:N D15SAPKSDIASLNISUDVISIUUID

(Opportunities)

QUTV daddu
(Strengths) (Weaknesses)
oma YoANAIL / QUassn

(Threats)

ToNmano:us:aunudiéo néodumadunNUuoulwavia

- TasUnAuddis1n:tsd SWOT WutndovdodiAsizAanw
UWDQFDUUAFNYMWUDVSSAD IASVMIS KSDDVANS
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SWOT awuisauuvoonuitdu
'Uovunmelu (Internal Factors)' was

"Uovumeauon (External Factors)'

Uovunmaluuovonisdiasi:ik laun
‘Daudv-Strengths’

a: "oaoou-Wea knesses'
BoKUNYRD

JodunusBnaiuisnnduAuld wa:Uodumeusn
[Aun Toma-Opportunities'

ua: "guassa-Threats' Bonuiaiiv Uodoun
usunluawisonduAula

Jovometu (Internal Factors)

WulLa:ynains - NNu: ADIUSAD Y
NSO ADWLBEDBICY
UDANSSULLA:ADIUAQISIVESSA - NS
wauundumikiu tnAlulagnNIsWaa
msaana - Wuydoaa Bo1du0
LUSUQ $1uganAN uUSMsSKavnisungy
wUnNvIuvIg ADIUKAINKA18gUDVIUM
S1A1 BDVNIVLNISYADIKUIY NMISFOLASY
NISUIE

NISLOU - AunNu NSwWEdu U
nuKXIULOYU KU ADIUEIISOUNISKY
UKaotdunu s1wsu Mis

Jovumeauon (External Factors)

UooaumuLlAUgnD - ADIWADVNISFUM
YovaaIQ AMUDVIDU MISIWIUIUDVIUM
DINCINVUSINA ADIWTYUDINGNAT DA
aontdy

Jovgmonstliov - AWLUAYNIVNIS
WDV MsauuayuoINMASY
UodunmonnruignsSonns:t0uu
UodagnmudoAy - DQUUSSSU Adun
LKQNISEUCa tudonu
UovonvoinAalulad

UovganmwidQdou - Uawu
NSWEINSSSSUBIA
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nIsul SWOT
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STRENGTH - 2audv

- UolaWSyumiNguNUALYYADD:(S
ho:lsladn31AUdUUND
- JoslsAuancho kéarhlagn réal§on31Audv
[(3]V
AUlURAEMNSSUUDVISSTDUDVISITDALTD
o:[sU1v
o:IsArtkISWLTA héaqomauaotswﬁab

WEAKNESS - paoou

Daulkungowauunlasn
AdsIagvadUTnuUIVKEDIUEN
AUluRQaKNSSULKUSddUTKkuldudaDDU
Uo:lsritranAlasuloluBouoois nialU

BouovALYLUNU

OPPORTUNITY - lomd

- Tomamvssivddulnuiisiasadmila

vald)

- U Trend ssfipo:lsNauIsns281s1A0N0
gmstwaguudavtuinAlulagonolk
Umstlasuudaoiunnrugningdnussio

yDvIST KU
DADNssuy h§amqmsm’azisﬁ'awmsnns:ra
IShlaunvlry

THREAT - aUdssh

AwdvuovlsIM:IsSDy TauAIKSDUSNISIKLA
(318
UMsWagundavtuuasuaQaIKNSSUUDY
NISNVIU §UA K5O
USNMISUDLISTIKU
ginAlulagtkuo:lsNo:ns:nussADuD LIS THKU
DASDUDUA a:Tsr‘imoon@quassndang
1SN0 (KU
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ssolnNUooulau wa:aaudosa

1

Opportunities

for Game Online & eSport
n1slasunisgousuuNuuovLINUDDUlad
lLa=2dauosa

- MISWNHLUSNISBULADSLUC

* ADIWUMDKUNUDY Smartphone

 MISEUUaYUDINNIACNDA
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Threats for Game Online & eSport
- UDUMILAISUTND
- UtyniNMsLidov
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Assignment 2

Character in 2060
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COACH

1941

06.17.16

STARBUCKS"

x
kate spade D o

NEW YORK ‘-EE

WHAT IS Collaboration?
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WHAT IS future trend?

FUTURE TREND OF AGING SOCIETY

oao l"iI"ITI..II"i'IEI"I Hﬁ'l.}IIJL'IEIEI ¥ //
wit

PLANT BASED MEAT

TREND FAST TRACK
4th ' Week of January, 2020

BIOPHILIC
MATERIALS

uamnssuaamasmiuusssuum

BIOPHILIC MATERIALS

HTTPS://WWW.BARAMIZ|.CO.TH/TREND/


https://www.baramizi.co.th/trend/future-food-business-trend-plant-based-meat-%e0%b8%84%e0%b8%b7%e0%b8%ad%e0%b8%ad%e0%b8%b0%e0%b9%84%e0%b8%a3/
https://www.baramizi.co.th/trend/biophilic-materials-%e0%b8%99%e0%b8%a7%e0%b8%b1%e0%b8%95%e0%b8%81%e0%b8%a3%e0%b8%a3%e0%b8%a1%e0%b8%a7%e0%b8%b1%e0%b8%aa%e0%b8%94%e0%b8%b8%e0%b9%80%e0%b8%a5%e0%b8%b5%e0%b8%a2%e0%b8%99%e0%b9%81/
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Assignment 2

21n MIND MAP "dutluU 2060"

IRUA. Aadda:AsAtkIEL No:agiulanuavautul 2060 Sudu 6 ag
o1vdvoINNIsLUvaudisooniUidu 6 ay Ao WNAVA, LAS, TWALODS, WD, WasIBu La:swwosa

** JagfAdoviinis COLLABORATION / FUTURE TREND / ETC.

1. WfvA (TANK)

AeufvA huAuAufsaulda Wiu
AWANNU uclDudiuiuINg twsa:
Slsaneto:AovltiunsoDNUD VALV
wavdsatkundadov Wuddidatikun
IWouSOUAU TKUNAADESUQILID
(Damage) UNUIWDUSOURAL Boane
udndoutkedo:lsoulduanad ws:
AtasluApodN NozKkululauany uad
$I1BU KED UAS

2. uA3 (CARRY)

AeUAS WUE Wuauln wNADILULSY
uuuuSaldu SleanetiBunias Wu
AoAwWWaUURUTUgSusU: churuv
“uAS” p:dpvnpuduUny twsitdu
Aaogvina uazgvisSd ogvsu tnw
gosuU (Yorn) AKa1gAUDIDD:UDOIN
“mMn” ws1lJuddisuauLSNa UpvR
1du F5TsAdUATUTA uanawAQ
NQUKUA twsrinwepsuduka: wa
woalu MVP uiknahauad §vo
MYa 1NU ACUWINGOUSOUA:IEDUN

3. Iwawaos (FIGHTER)

aetwalnos Aanuisausntduaiy
wataosunvA KsoahawalaosSuod
sBUlA Aoo: Wiudin Ko Wiuau N
ULAdUCADIUBDU WandAtYcoNy
Wusghoun Ssaroddanatums
Toudis:g:lng wazdananiskauran
(©1A2sDQ AUddUKndD:T8UTUSU
lau Dark Slayer wws:31schunuod
awisndutaunutdadialagluondu
dovdslsdunoauntovlay

4. o (MAGE)

anewo WUSTSABWALIDNIUNS
oud wWiuMmaiwo ucicpuvuIngv
LINAga uazaduthedo:ludanants
wl Sognasoaumeldavien BowoA
o:gnuuvtduraneangsunu oeo
WU WDLWYD LUDUAVA KSolduod
$18U KUhAKaNAADNSHoWOd
Aastklea:Nnga Taadduunundu
SlsUszinnlouds:e:lna

5. wodauvsu (ASSASSIN)

aeuandu Wudda:AsAMaUD
Joun ua:dA>IuawIsntums
LA3DUALUUWSDDQ anedudniag
AULAULYD:FQ LKUNUMSWISUUN
1iutaatkisonga owasulaiso
FoUSY IWS:DIKEUNDVIBDUDY
LWUWAIKLADYIA wa:gv Kill
Aaslauinirintks Tomano:Tawntu
rharaUoureasoiuibuindu
tidu

6. swwosa (SUPPORT)

anudwwosa DKUNAFRD ADE
SwwasaRumudoluw WOUSTSALS
FuchurkuvQuINUAULAYA WCiD:D
anantsamsumsUsunuidongnu
WAlAUINND LaKkINKUDIAUMAD
WFow3uu Aausowadlsdndutuniy
Kwala
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Assignment 2
21n MIND MAP "quiluU 2060"

IRUA. Aadda:AsAkUIEU No:agiulanuavautul 2060 31udu 6 ang
o1vovoINNMIsuuvaissisoonlUidu 6 a1y Ao LNVA, LAS, TWALODS, WD, UWDdBIBU Laz:Ewwosa

** Jagfidoviinis COLLABORATION / FUTURE TREND / ETC.

nan

- thurA. NaMs Sketch + Design

- %o Gdy AdWaEWNSD sUANUNT uuQ 9ad
- yuna A4 (uonucia=ad) / iInAdADJS:

NSdvviu
- Print out 1 sQ
- dowulwa jpg Avdoldu ska-Boana (dotulasw )
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Assignment 2

Work : Gigantic Claw

e

Fadiagotulamdiiou

- e Jv: 9 was Home : Jigan Pack
U 2060 \ &1 : 15 was 8
\ Kun : 15 ciu ot 1:3:"' N\
o1 ou.
‘* \ KUn : 35 nn. \

ANWaIS : T$Hromuiudousy

dreanuaudddauladadomin 7 Ny il TR
dUeymlumsindouidironnuss ‘
mwdidknvuksavinu ' awnsaddosaunsnivvAu k’
WuosUovfiudd B j ‘ sto:Inald 8031 : Battle ball
“ ansnidudonsuaudinmila \
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