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WORD OF MOUTH MARKETING VS VIRAL MARKETING

Exponential
growth

r Social Media

... a group of
| Internet-based

Word-of-Mouth

applications that build
on the ideological and
technological
foundations of Web
2.0, and that allow the
creation and exchange

of User Generated
Content

(Kaplan and Haenlein 2010)
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VIRAL MARKETING

ALS

ol Here is a breakdown of how your dollars are making a difference.

YOUR S115 MILLION
ICE BUCKET o o
DOLLARS
AT WORK

We are forever grateful for
the generous outpouring of

#lceBucketChallenge

oy IR

support we received from the . Services
ALS Ice Bucket Challenge. i
O Public &
s 2 3 PTY Professional
The ALS Association is * S
leading the fight to find MILLION i ® T
treatments and a cure for : . ) Fundraising
ALS - through robust .!HI oo WM =
research, care services, and A 5 I:‘.xte_mal
public policy programs. WILLIOK Processing Fees

Numbers represent committed and anticipated spending
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VIRAL MARKETING

%\ ICEMBucket ChallengesEgom Billionaires ,m¢Mark Zuckerberg,JeffBezos, Bill Gates,Elon Musk o

#lceBucketChallenge

Watch on £ YouTube
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WHY PEOPLE LIKE VIRAL MARKETING?

COMPELLING CONTENT

USER FRIENDLY

PROMPT THE VIRAL PASS-ON

Dr.Mooktra Thongves
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COMPELLING CONTENT
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COMPELLING CONTENT

Watch on [E3YouTube
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USER FRIENDLY
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PROMPT THE VIRAL PASS-ON
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HOW TO MAKE VIRAL MARKETING?

TARGET IDENTITY
CREATIVE EMOTIONS
SHARE RIGHT TIME

Dr.Mooktra Thongves
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1. TARGET

wer fyuanindene? sanadlyinTan WuaaNiia "aea" nas Uniludl #LisaCrabDance
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Watch on (3 YouTube
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60 [EP 1/5] lalai@auduniie ins zlumilan! | GQ Cool Tech™
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Watch on (3 YouTube
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BLACKPINK

3. CREATIVE
& | Tvaoasuasiada |8\

' naumm?u? !
Ay

m,m luéovnuleniou

Tugendannaulku
IKUILIKUQIAY

ﬂﬁa&eﬂ

Dr.Mooktra Thongves

-

E O

%G ~
N ' .
o novation
0 anagement
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAA

71N
l'x._i__,-'l
I

&

|




4. EMOTIONS

..

=

= = . -
:F-: V5d "T [[ETa] [Elnu. -

L] = J
“ un
iDuys:s1uLSE

'-_",F_'-' o i %
R v

‘AgMU9SIlIasauAaus=s1uUsSUn”
UnnutoasnanUanienosuuulsiioa

ﬁUﬂ: Ployg

Dr.Mooktra Thongves




5. SHARE
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daltonsmiley @ -
@ I5 this a Barbie collab™ Ll il

6. RI G HT TI M E -. ' THE BARBIE MARKETING
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View more on Instagram
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320,313 likes
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At this point I'm corvinced that everything pink is for @barbie & GSe"
View all 2,592 comments
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