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R&D

Product Design
Development

‘Where imagination comes real”
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Time Constraints

Is sufficient time
available before
a
managerial
decision must be
made?

Availability of Data  Nature of Decision

Benefits VS Costs

Is the decision
of considerable
strategic or
tactical
Importance?

Is the information
® already on hand
— inadequate for
making the
decision?

Does the value
of the research
information

"| exceed the cost

of conducting
research?

Conduct
business
research

A 4 A 4

[N] [N]

]

Business Research Should Not Be Conducted

Source: Zikmund, W.G. 2003, Business Research Methods, 7" ed.,the Dryden Press, NY,USA, p.14.




