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Hamel and Prahalad (1994)
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Only One Man, Mark Court, Has Been Painting The Pinstripes 

On All Rolls-Royce Cars Since 2003.
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Haberberg and Rieple (2001), Furrer (2016)
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Å¤nÁ�¨¸É¥�Â�¨�

£µ¡Âª� ö°¤
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The External Assessment
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Column 1 �́��´¥£µ¥�°��¦³�»�´ Ê��́��´¥�¸ÉÁ�È �Ã°�µ�Â¨³°»�¦¦���Îµ�ª��8-10 �́��´¥

Column 2 �Î Êµ®�´���Îµ®���Î Êµ®�´��°�Â�n¨³�́��´¥�µ��1.0 �Îµ�´�¤µ��¸É»����¹��0.0 �¹ Ê�°¥¼n��́�́��´¥�´�� n̈µª
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Column 3 �³Â���¦³Á¤·��Ä®o�³Â���¦³Á¤·��°�Â�n¨³�́��´¥�µ��5.0 �¼�»����¹��1.0 ��ÎÉµ¤µ����¹ Ê�°¥»n��́

�µ¦�°��°�®¦º°�´��µ¦��́�́��´¥�´�� n̈µªÅ�o�¸Á¡¥̧�Ä���

Column 4 �³Â���nª��Î Êµ®�´���Î Êµ®�´�Ä��°¨´¤�r�2 �¼���́�³Â��Ä��°¨´¤�r�3 

Column 5 �o°�·�Á®È��Â���o°�·�Á®È�ªnµ�ÎµÅ¤�¹�Á¨º°��́��´¥Á® n̈µ�´ Ê��¦ª¤�¹�Á®�»�¨Ä��µ¦Ä®o�Î Êµ®�´��Â¨³�³Â��
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