
Questionnaire for PhD research
Topic: 
“Marketing Mixtures Affecting Restaurant Customer Loyalty”
Statement
The purpose of this questionnaire is for thesis research for the PhD. of Management Innovation, graduate school of Suan Sunandha Rajabhat University. The objective of this research is to study Marketing Mix that affects customer loyalty at the ABC restaurant.
Your response to the questionnaire does not affect you in any way. It is an academic study for the thesis research purposes only.
This questionnaire consists of 4 sections as follows:  
Section 1 General information about the respondents
Section 2 Marketing mix that affects customer loyalty for the ABC restaurant 
This section consists 21 items covers 7 factors, including products and services, price, place (distribution channel), promotion, people (staff), process, and physical appearance
Section 3 Loyalty of the ABC Restaurant Customers.
This section consists 9 items covers 5 values, including Repeated buy, Word of mouth, purchase intent, price insensitivity, and complaint behavior.

Section 4 Comments and Suggestions

I would like to thank you very much for your great cooperation on this occasion.
                                                                          (…………………………………………….)
                                                                     Student name
Section 1: General information about the respondents
It is a survey questionnaire (Checklist) as follows:

Explanation: Please tick / in 􀂅 or the text box that matches the truth or your opinion the most.
	Item
	Contents

	
	

	
	General information

	1.
	Gender
      􀂅 Male    

      􀂅 Female

      􀂅 Other………………………………

	2.
	Age
 􀂅 1- 30                            

 􀂅 31-40
 􀂅 41-50
 􀂅 51 -200  

	3.
	Occupation
     􀂅 Government employee

􀂅 Company employee

􀂅 Business owner

􀂅 Other………………………………

	4.
	Marry status
􀂅 Single
􀂅 Married

􀂅 Other………………………………

	5.
	Education

     􀂅 Primary school and below

     􀂅 Junior high school

     􀂅 Senior high school

     􀂅 Bachelor 

 􀂅 Master and above

	6.
	Income (baht) /month
       􀂅 Less than 15,001 
       􀂅 15,001 - 30,000 
       􀂅 30,001 - 45,000 
      􀂅 Greater than 45,000 


Section 2: Marketing mix that affects customer loyalty for the ABC restaurant 
This section consists 21 items, each with 5-point Likert scale: Strongly disagree(1), Disagree(2), Neither agree nor disagree(3), Agree(4), and Strongly agree(5).
	-Item
	Content of the questionnaire
	opinion

	
	
	Strongly disagree

(1)
	Disagree

(2)
	Neither agree nor disagree

(3)
	Agree

(4)
	Strongly agree

(5)


	
	Products and services
	
	
	
	

	1.
	There is a form, taste, smell and color of food that is unique and pleasing to the eye.
	
	
	
	
	

	2.
	Use good quality ingredients in cooking.
	
	
	
	
	

	3.
	There is a convenient food package ready to eat in case of ordering to go home.
	
	
	
	
	

	
	Price
	
	
	
	

	4.
	The price of food is clearly stated.
	
	
	
	
	

	5.
	The price of food is reasonable, worth the quality and quantity.
	
	
	
	
	

	6.
	The price of food is balanced with the customer group.
	
	
	
	
	


	
	Place (distribution channel)
	
	
	
	

	7.
	The distribution location is in a fixed location, convenient and easy to find.
	
	
	
	
	

	8.
	There has both offline and online distribution channel that easily accessible.
	
	
	
	
	

	9.
	There is a sufficient number of tables and areas to accommodate customers.
	
	
	
	
	

	
	Promotion
	
	
	
	

	10.
	There are discounts, gifts that easily access through online photos and video clips in every season.
	
	
	
	
	

	11.
	There are many ways to order with a discount via online ordering systems such as food panda, grab, etc.
	
	
	
	
	

	12.
	There are discounts and payment supported with most popular partners, and government projects.
	
	
	
	
	


	
	People (Staff)
	
	
	
	

	13.
	Staffs have clean and attractive attire.
	
	
	
	
	

	14.
	Staffs are able to perform their tasks accurately, quickly and appropriately.
	
	
	
	
	

	15.
	Staffs are skilled and able to give food advice very well.
	
	
	
	
	

	
	Process
	
	
	
	

	16.
	There is a procedure to welcome customers in and out appropriately.
	
	
	
	
	

	17.
	There is a procedure for introducing foods and beverage, serve, and repeat the items correctly and appropriately.
	
	
	
	
	

	18.
	There is a procedure for making payments with a courteous, timely, and proper manner.
	
	
	
	
	

	
	Physical appearance
	
	
	
	

	19.
	The restaurant has good location with appropriately label.
	
	
	
	
	

	20.
	There are corridors, entrance doors, parking areas, restaurants and bathrooms that are suitable for customers of all genders, ages, and statuses.
	
	
	
	
	

	21.
	There is a spacious exterior and interior space, perfect utilization, stability, strength, safety and beautiful shady.
	
	
	
	
	


Section 3: Loyalty of the ABC Restaurant Customers.
This section consists 9 items, each with 5-point Likert scale: Strongly disagree(1), Disagree(2), Neither agree nor disagree(3), Agree(4), and Strongly agree(5).
	-Item
	Loyalty
	opinion

	
	
	Strongly disagree

(1)
	Disagree

(2)
	Neither agree nor disagree

(3)
	Agree

(4)
	Strongly agree

(5)


	
	Repeated buy
	
	
	
	

	22.
	You satisfied with the purchase of food products and services from the restaurant
	
	
	
	
	

	23.
	You will come back to buy food products and services of the restaurant in the future
	
	
	
	
	

	
	Word of mouth
	
	
	
	

	24.
	You will tell other people about impressions and good stories of food products and services of the restaurant.
	
	
	
	
	

	25.
	You will recommend a good experience of food products and services of the restaurant for a friend and other people.
	
	
	
	
	

	
	Purchase intent
	
	
	
	

	26.
	You have a good attitude towards food products and services of the restaurant.
	
	
	
	
	

	27.
	You will always choose foods and service of the restaurant as the first place.
	
	
	
	
	


	
	Price insensitivity
	
	
	
	

	28.
	You are satisfied with the price of food products and service based on cost-effective and reasonable without the need to lower the price.
	
	
	
	
	

	29.
	You choose food products and services at the restaurant with quality that is more value for money, even if the price is greater than competitors.
	
	
	
	
	

	
	Complaint behavior
	
	
	
	

	30.
	When you found defects in products and services of the restaurant, you will notify the improvement immediately.
	
	
	
	
	


Section 4: Comments and Suggestions
	-Item
	Comments and Suggestions

	
	

	31.
	……………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………………………………………………………………………………………


	
	 Thank you
(Student name)


